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TO GUIDE CHINESE TOURISTS TOWARDS ADOPTING A MORE
SUSTAINABLE APPROACH TO TRAIN TRAVEL AND LIFESTYLE

EUROPEAN COUNTRIES CHINA

SUSTAINABLE DEVELOPMENT FAST
SLOW LIVING EFFICIENT
COMFORTABLE HURRIED
SCENIC BEAUTY CROWDED

Life in China Is characterized by Its fast-paced and hectic, which contrasts with the slow-paced
ifestyle in Europe. In China, everyone is driven by the pursuit of efficiency and the rapid ad-

vancement of technology, resulting in the bustling pace of life.
It you were to ask a friend, "How long has it been since you last traveled by train?”" you might re-

celve an answer from a distant year. It seems as though people are eager for success, often for-

getting to appreciate the beautiful scenery along their journey and neglecting the importance of :

sustainable development for the future of humanity. We aim is to encourage them to "slow
down" and embrace the traditional and environmentally friendly mode of travel by train, allowing

them to Immerse themselves in the breathtaking natural landscapes of Europe.
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WE ASSIST CHINESE TOURISTS IN OVERCOMING
LANGUAGE BARRIERS DURING THEIR TRAVELS IN EUROPE.

® s D
r BRFINER
One of the challenges tourists from the Far East face when visit-

Milano,ltaly 2 Paris (All stations).France ﬂ 1

D% B ing Europe Is the language barrier. They often struggle to under-
INQi

Milano,ltaly 1410 21 14

stand the local languages, making it difficult for them to commu-
nicate with railway agents, navigate through different countries,

Paris (All stations). Francit

iInquire about routes, and purchase tickets.
At DASIO TRAVEL, we have developed a user-friendly app plat-

e 15:53 99.34 form that provides Chinese travelers with a comprehensive sum-

mary of all European railway lines. Our platform enables Chinese
iEE BR me passengers to conveniently pay online and purchase e-tickets,
eliminating the language barrier and simplifying the ticketing

process. By offering this solution, we aim to enhance the travel

' _ A a experience of Chinese tourists in Europe and make their journey
c ‘; more enjoyable and hassle-free.
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THE CONNECTING BRIDGE BETWEEN COMPANIES IN EUROPEAN
DESTINATIONS AND CHINESE TOURISTS

Working to help European companies serve Chinese tourists.
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Since DASIO TRAVEL was founded in 2022, we
have helped more than 150,000 Chinese tourist
passengers travel on Rail Europe's train lines.

150,000 PASSENGERS
CHINESE TOURISTS




10+ RAILWAY OPERATORS
INTEGRATE WITH DOZENS OF OPERATOR SYSTEMS.

&= Rail Delivery Group '+
renfe 7 v @ GO 4

£ Motional ol Switzerland.

by e, b el b

& ouvico .talo = (DB]BAHN

SBB CFF FFS

s Ceurall B~ TGV Wr Tea iz

Y
E InOUi EE (PTERCITES abellio greateranglia @nﬂrthern @

Heathrow
ExpeEsts

ThamesLink/  ®@HullTains  C2C Y dorweser Ry
G I'-!.Jl ND CENTRAL i j AVANTI '{1 ﬁ# 2 southeastern SE-E?_I'HQIT
WEST COAST ""}IM.

DASIO TRAUEL has a extensive experience in the services sector for Chinese tourists traveling in Europe. We are a startup found-
ed in Milan, Italy. We want to become the bridge between Chinese tourists and European destinations, make overseas travel
easler, help Chinese tourists better understand European culture, and bring more tourists to the old continent.



there will be a significant increase in the
— N number of Chinese tourists visiting Europe
in the future, with an estimated

S\ O
"y i
-

The number of Chinese tourists travelling to Europe in the
future I1s projected to rebound to pre-pandemic levels, with a

e

Since DASIO TRAVEL was founded in 2022, growing preference for independent travel by train.
we have helped more than 150,000 Chinese
tourist passengers travel on Rall Europe's
train lines.

In the past, Chinese tourists predominantly traveled in or-
ganised groups and relied on buses to visit European at-
tractions. DAISO TRAVEL's app recommends experiencing
the diverse landscapes of European countries through train
travel,

Chinese tourists who visit Europe are accustomed to using
printed tickets. However, our platform exclusively ofters elec-
tronic tickets, eliminating the need for paper tickets and provid-
INg a more convenient experience for passengers.

(DThe data from the European Travel Commission (ETC)



DASIO AND RAILEUROPE HAVE JOINED
FORCES TO PROMOTE TRAINS AS A PRE-

FERRED MODE OF TRAVEL FOR CHINESE 1*@:)1&1-—1 Rail

Europe @

In addition to ticket sales, we have collaborated with Eurall

FHE® -

586035 8 | e , Group to promote OUIGO in Spain and SNSF in France. We aim
l| o o ez )™ to familiarise Chinese tourists with the unique features of rallway

RETRENIE: 7. | wnn exvn wizn pusr gl I L operators In each country, encourage them to opt for train travel,

- : | and advocate for an environmentally sustainable and develop-

ment-focused lifestyle,

We have designed a dedicated page on the DASIO app for
French and Spanish raillway companies, created magazine arti-
”E*‘” “ e ® cles on Chinese social media platforms, produced short videos,
and organised special promotions. Our goal is to provide Chi-
nese residents in Europe with valuable information about Euro-
pean rallways and encourage cultural exchange between Chi-

nese tourists and local residents.




DASIO TRAVEL AND EURAIL
JOIN FORCES TO PROMOTE TRAINS
AS A MODE OF TRAVEL

FOR

ADS ON DAISO TRAVEL APP
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among Chinese tourists.

We write articles on WeChat and Xiaohongshu

to promote European raillway routes.
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@ Huai TIKTOK CHINESE& WECHAT

We published REEL videos on WeChat, and the
cumulative exposure reached
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u 1.4M @ 14556 We have a presence on YouTube and
CHINESE PEOPLE - CHINESE PEOPLE Instagram platforms, where we
%)grge'sesfodn? D INSTAGRAM (Meta Business) placed Chinese advertisements for
Click: 13 3k Should this be Followers14556 Rail Europe and targeted them spe-
— Male, 7160; Female, 7396 cifically to Chinese individuals
KEERGAT o < 20 living in Europe.
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In the time of William Shakespeare, there were commonly reckoned to be five senses

VISION HEARING TASTE TOUCH SMELL

Chinese tourists, unfamiliar with local dialects and European cultural customs, find solace in a journey guided by their

five senses, We foster an immersive European experience, unveiling the wonders of this continent through a holistic
approach.

By providing location insights and crafting train routes in Chinese, we enable Chinese tourists to explore European
destinations. As they traverse these routes, they embrace sustainable practices, environmental consciousness, and the
essence of Europe's unhurried and refined litestyle. Through these multitaceted encounters, their perspectives are en-
riched, and a deeper connection with the continent Is forged.



ir;--v'i"--:. : | * k' .

~

<5

r

ING LANDSCAPES WITNESSED FROM
THE TRAIN'S WINDOW.

Promote train travel and captivate a
wider audience by sharing the scenic
views observed through train windows.
Through the "Scenery from the Train
Window" topic on Chinese social
media, we Invite train passengers in
Furope to share the diverse land-
scapes they encounter during their

journeys.
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CAPTURE AND SHARE THE ENCHANTING LANDSCAPES WITNESSED
FROM THE TRAIN'S WINDOW.
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HEARING o
BY THIE RAILIWAY ] e ANTONIO VIVALDI

= Milan-----lenice

From Milan to Venice, you can reach the birthplace of re-
B 10yned musicians in just three and a half hours by train

TAKE/A TRAIN JOURNEY WHILE ENJOYING
MUSIC AND EXPLORING THE BIRTHPLACE
OF THE VIOLIN.

"M@ ITALIAN CLASSICAL MUSIC

<&* = florence-----Rome
™ [rom Florence to Rome, you can immerse yourself in n

aditional ltalian music in just an hour and a half by train

By introducing renowned musicians and
cities that are the birthplaces of musical
iInstruments, we've planned train routes

to allow Chinese tourists to embark on a
musical journey. For instance,we include

.7.‘
"ﬂ_ m

o

destinations such as the birthplace of —
violin—Cremona, the capital of music;Vi-
enna and the birthplace of Antonio Viv-
ald!.

HOMETOWN OF VIOLIN

= fome-----Lremong

From Cremona to Rome, you can delve into the hometown of the violin
8 Dby taking a train journey,




by THE RAILWAY

TAKE THE TRAIN TO EXPERIENCE EUROPEAN FOOD

We utilise the unique and diverse culinary offerings in Europe as a captivating attrac-

tion. By designing train routes and recommending them to Chinese tourists, we provide
them with the opportunity to savor and experience the rich flavors of European food
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EXPERIENCE EUROPEAN ART EXHIBITIONS THROUGH TRAIN TRAVEL

by THE RAILWAY Our goal is to introduce various art exhibitions and invite Chinese tourists to
experience local art and installations by train. Through tactile interaction with
different materials, they can immerse themselves in European culture.
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THE TRAIN TO EXPLOREPERFUME ATELIERS.

ON THE RAILWAY
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TAKE THE TRAIN TO EXPLOREPERFUME ATELIERS.

ON THE RAILWAY Promote train routes that lead to perfume workshops as the ultimate destination.
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EACH TRAIN JOURNEY ENTITLES YOU TO FINANCIAL REWARDS.

cash back for purchasing train tickets.These points can be used to explore and plan
you next destination.

We have also established a rewards programme specitically for train
travel, providing incentives for Chinese tourists to choose railways as
their preferred mode of transportation in Europe. With each purchase of

L4 6R15H KE

15:25 18:50
 oss 5o snml : - train tickets, they will recelve varying amounts of cash back and travel
B iy FBHRTERE0.3 points.
These points can be utilised to explore and plan for their next destina-
SRR tion, as well as be redeemed for discounts on future ticket purchases.
16:33 19:50 This initiative aims to encourage Chinese travelers to opt for this envi-
a8 £ I ronmentally friendly mode of transportation, reducing carbon emissions
-, — —_— and allowing them to fully enjoy their European journey. Through this

_ rewards mechanism, we aspire to inspire more Chinese tourists to em-

Search Train Tickets H SERERS s | prace sustainable train travel and explore the scenic beauty of the Euro-
= pean continent.

This campalgn aims to attract, educate, encourage, and reward sustain-
able travel practices, raising awareness of sustainability among Chinese
tourists. We plan to organise educational activities on a long-term basis,
promoting the concept of "slow living" in Europe and fostering a greater
sense of environmental consciousness.

Get Travel Credit

Choose and Pay



